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A Study on Evaluation of Artificial Intelligence in Education for Next
Generation Among Students

Ms. Aleena Hanna Georgi, (M.Com Second Year)

Kristu Jyoti College of Management and Technology, Changanacherry

ABSTRACT

The use of Artificial Intelligence (Al) is now observed in almost all areas of our lives. Artificial
intelligence is a thriving technology to transform all aspects of our social interaction. In
education, Al will now develop new teaching and learning solutions that will be tested in
different situations. Educational goals can be better achieved and managed by new educational
technologies. First, this paper analyses how Al can use to improve outcomes in teaching,
providing examples of how technology Al can help educators use data to enhance fairness
and rank of education in developing countries. This study aims to examine teacher's and
student's perceptions of the use and effectiveness of Al in education. Its curse and
perceived as a good education system and human knowledge. The optimistic use of Al in class
is strongly recommended by teachers and students. But every teacher is more adapted to new
technological changes than students. Further research on generational and geographical
diversity on perceptions of teachers and students can contribute to the more effective
implementation of Al in Education (AIED).

INTRODUCTION

Artificial intelligence is one of the many technologies used successfully in many industries
today. It is attracting more and more attention every day with the successful projects in
recent years. Al concept has recently begun to be accepted as the technology of the future
at the global and national levels, and is nowadays considered as the driving force of
computer engineering and technology. The goal of Al is to imitate human intelligence
through computers, in that sense, by allowing computers to learn. It is also one of the key
technologies that are ready to transform education .Traditional education seems to be fixed
in terms of time, place, and prescribed and learning process is continuous, especially at
younger students.

Traditional educational systems are known to be inflexible, but they are now changing to
adapt to the technological advances of today's world. The use of Al in education has
attracted attention in the following ways

Automation - the simplest use of Al often brings the most immediate benefit: by automating
simple tasks, such as grading, classifying digital resources, or schedule, teachers can increase
their time interacting with students.

Adaptation - today's technology is an integral part of the educational and business

environment. Al in schools will help students initiate technological change.
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Integration - Al solution can be integrated with other IT initiatives, such as intelligent
technology and managed IoT networks, to provide appropriate solutions for teaching student.

Constraint - student needs and curriculum priorities are constantly changing, ensuring
that the content provided by teachers is relevant and practical. A/-led analytics in
education helps to identify key trends, extract key markers, and help teachers develop the
most effective classroom that drives digital transformation.

Identification - data analysis allows us to understand that adaptive A7 solutions will identify
important areas for students. The application of Al in education has been the subject of
large number of research in the last 30 years. Experts predict that the use of AI in education
will increase by more than 45% by 2024.

OBJECTIVES OF Al IN EDUCATION

e To provide an overview of Al in education.
e To examine the impact of Al to students and teachers.
e To identify the key issues and trends of Al tools in education system.

REVIEW OF LITERATURE

Based on the review and detailed analysis of available scientific and professional papers,
several relevant ones from the area of Al in education have been singled out.

Sadiku et al. explain the concept of artificial intelligence as the ability of a computer system
to perform human tasks (such as thinking and

learning) that can usually only be achieved through human intelligence. Al technology in
education provides a degree of flexibility and adaptation that has never been possible before.
This is revolutionizing schools and classrooms, making the job of a teacher much easier.
Al is ready to revolutionize education. The paper considers different applications of Al in
education.

Joshi et al. first state that the use of Al is now observed in almost all areas of our lives.
Acrtificial intelligence is an advanced technology that transforms all aspects of our social
interaction. In education, it will develop new learning solutions that will be tested in a
variety of situations. Educational goals can be better achieved and managed by new
educational technologies. The paper analyzes how Al can be used to improve teaching
outcomes, providing examples of how Al technology can help teachers use data to improve
equity and education rankings in developing countries. It aims to examine the perception of
teachers and students about the use and effectiveness of Al in education. Further research on the
generational and geographical diversity of teacher and student perceptions can contribute to
the more effective implementation of Al in Education (AIED).

It describes how artificial intelligence can be used and how it is used in the education sector.
According to the 21st International Conference on Atrtificial Intelligence in Education held
in 2020, AIED is one of the currently emerging areas of educational technologies. The use
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of Al by teachers remains unclear on how to achieve pedagogical advantage on a broader scale
and how Al can influence teaching and learning in higher education. The paper presents the
impact of Al in education and its advantages and disadvantages. The author also describes a
specific way of developing a platform for education based on Al, and finally the additional
effects of Al in education.

It states that the use of Al in education is no longer science fiction, but is becoming a reality
in these times of unprecedented dynamic change. This field encompasses a wide range of
techniques, algorithms, and solutions that can solve current adversities and problems in
today’s classroom. The paper discusses how an existing world-supporting Al can be extended
to the fields of education and addresses the existing challenges of using Al in classrooms
across Singapore.

It assess the impact of Al on education. Assuming a narrative and assessment framework for the
Al identified from the preliminary analysis, the scope of the study was limited to the
application and effects of Al in administration, teaching, and learning. A quality research
approach, which used literature review as a design and approach to research, was used and
effectively facilitated the achievement of the purpose of the study. Al is a field of study and
resulting innovations and

developments that have culminated in computers, machines, and other artefacts that have
human-like intelligence characterized by cognitive abilities, learning, adaptability, and
decision-making ability. The study found that Al was largely adopted and used in education,
especially in educational institutions, in various forms. Al was initially in the form of
computers and computer technologies, moving to intelligent education systems based on the
web and network, and finally with the use of embedded computer systems, along with other
technologies, the use of humanoid robots and web chat. Using these platforms, instructors
were able to perform a variety of administrative functions, such as reviewing and grading
student assignments more effectively and efficiently, in achieving higher quality in their
teaching activities. On the other hand, since the systems support machine learning and
adaptability, the curriculum and content are adapted and personalized following the needs
of students, thus improving the student experience and the overall quality of learning. It
enables stakeholders in the education sector to understand the extent to which artificial
intelligence will be used in education and its perceived benefits. The paper offers examples
of the use of Al in education, especially in developing countries such as India, where
education for all is considered one of the goals of sustainable development. First, the paper
gives the reader an  overview of artificial intelligence. It has been observed that Al has
evolved from simple rule-based systems, through data-based systems, to context-based systems
that have advanced capabilities. Next, the paper discusses the approach of using Al in
education to improve learning outcomes. As a new technology, artificial intelligence in
education will bring about changes in the "learning experience” by having an adaptable
learning environment that creates a "personalized learning experience"”. Finally, the paper
presents some examples of the use of Al technology in the education sector to improve the
learning experience and the quality of learning.

Huang et al. emphasize that the emergence of innovative technologies has an impact on
teaching and learning methods. With the rapid development of Al technology in recent years,
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its use in education is becoming increasingly apparent. The article first describes the
application of Al in the field of education, such as adaptive learning, evaluation of teaching,
and virtual classroom. Then its impact on teaching and learning is analysed, which has a
positive impact on improving teaching levels and learning quality. Finally, the challenges
that Al applications may face in education in the future are presented and references

Al IN EDUCATION

Artificial intelligence is becoming more sophisticated, the machine reads the student's
facial expressions or gestures and uses them to find out if the student is trying to understand
the lecture or needs to change the lesson so the student can easily continue to follow.

Adaptation of the academic curriculum can be done using machines based on Al. Artificial
intelligence tools can enable global classrooms, including those with impaired vision
or hearing. Also, Al can help students who cannot attend classes due to illness. It also provides
several resources for people who speak different languages or has hearing or vision

problems. Al can help students with homework or prepare for home testing. For the
needs of education, applications of artificial intelligence are being developed, such as
mentors for students. These applications can also immediately evaluate student essays. Voice
assistants help students to talk directly with the educational material that is present on the
Internet and installed devices, without any participation of teachers. The use of this
technology is expected to escalate in the coming years.

BENEFITS OF Al TO STUDENTS

By immersing students in technology from a young age, we are likely to be giving them a head
start in the future workplace — where use of such technology will inevitably become more and
more commonplace. But that aside, let’s consider some of the ways in which Al is already
bringing enormous benefits to learners:

o Analyse Learning gaps: Specially designed Al platforms can analyse past
performance, and identify learning gaps that can easily go otherwise undetected.

o Personalisation: Al can adapt content to the student, creating a personalised
learning experience rather than a one- size fits all approach.

o Questions answered instantly: With the help of Al students can have their
questions answered within seconds rather than waiting for a human response — this
has the further advantage of encouraging shy students to ask questions without fear
of being judged.

o Timely feedback & just-in-time learning: Students can also receive more
frequent and timely feedback at the point of learning, when the topic is still fresh
in mind and they are more open to learning.

o Engagement: Learning with Al allows for gamification and other engaging
learning environments such as VR and AR, which can greatly increase student
motivation and engagement.

o Time saving: Using Al to help generate ideas or structure content frees up student
time to focus on higher level skills such as analysis or creativity.
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Improved accessibility: With smart data gathering, custom tasks and personalised
schedules, the boundaries between students, teachers and educational
administrators can be bridged with the help of Al technologies. Barriers based on
physical location, language, money can be overcome as we move closer to 24/7
access to all.
Neurodiversity: Some neurodiverse students who may struggle with traditional
settings or learning methods thrive in Al powered environments.

BENEFITS OF AI TO EDUCATORS

There are also many ways in which educators are already taking advantage of Al and these
benefits are only set to grow:

o

Time saving: Al can take on many of the time consuming jobs that educators are
currently expected to do — for example record keeping, and marking. It can also
help streamline the planning process — this feeling up the teacher to engage the
creative and very human actions that are required to take learning experience to
the next level.

Idea & content generation: Al can save teachers time in creating content, ideas
and even learning objectives for teachers to review, amend and use creatively in
the classroom, project work or assignments

Answering student questions: In using Al as a personal tutor, students not only
benefit but teachers too. More questions can be answered, teachers can track
what’s been asked whilst focusing their efforts on designing interventions to
further engage students and plug any learning gaps.

Analysing student performance: Al can track class attendance, assignment
submission and performance on specific tasks to help identify learning gaps or flag
up worrying behaviour. This makes it far easier for a teacher to design appropriate
interventions in a timely manner.

Motivating and engaging students: In today’s fast paced, technology-driven
world, people crave fun and exciting methods of learning to keep them engaged.

ROLE OF ARTIFICIAL INTELLIGENCE IN EDUCATION

1. Al can automate basic activities in education, like grading.

While Al might not ever be ready to actually replace human grading, it’s obtaining pretty
shut. It’s currently potential for academics to alter grading for nearly every kind of multiple
alternative and fill-in-the-blank testing and automatic grading of student writing might not be
so much behind.

2. Students could get additional support from Al tutors

These programs will teach students fundamentals, however up to now aren’t ideal for serving
to students learn high-order thinking and creative thinking, one thing that real-world lecturers
square measure still needed to facilitate. nonetheless that shouldn’t rule out the likelihood of
Al tutors having the ability to try to these items within the future.
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3. Al-driven programs can give students and educators helpful feedback.

Al cannot solely facilitate academics and students to craft courses that are bespoke to their
wants, however it may give feedback to each concerning the success of the course as an
entire. These sorts of Al systems enable students to urge the support they have and for
professors to search out areas wherever they'll improve instruction.

4. It could change the role of teachers.

There will always be a job for teachers in education, but what that role is and what it entails
may change because of new technology within the type of intelligent computing systems. As
we’ve already discussed , Al can take over tasks like grading, can help students improve
learning, and should even be a substitute for real-world tutoring.

5. Data powered by Al can change how schools find, teach, and support students.

Smart data gathering, powered by intelligent computer systems, is already making changes to
how colleges interact with prospective and current students. From recruiting to helping
students choose the foremost effective courses, intelligent computer systems are helping
make every a neighbourhood of the faculty experience more closely tailored to student needs
and goals.

KEY CHALLENGES OF Al IN EDUCATION

One of the significant challenges of Al in education is to ensure that it does not replace teachers.
Al should be used as a tool to support teachers and not as a substitute for them. The role of
teachers is crucial in shaping the minds and lives of students, and Al should not take that away
from them. Therefore, it is essential to use Al in conjunction with teachers to enhance their
teaching capabilities.

Another challenge is the lack of data privacy and security in Al systems. Al systems generate
and collect vast amounts of data, including personal information about students and teachers.
This data must be protected from cyber-attacks and breaches. Therefore, it is necessary to have
robust data privacy policies and security measures in place to protect this information.

The last significant challenge of Al in education is the digital divide. Not all students have
access to technology and the internet, which limits their ability to benefit from Al tools.
Therefore, it is essential to ensure that Al tools are accessible to all students, regardless of their
socio-economic background.

OPPORTUNITIES FOR Al IN EDUCATION

Al can revolutionise education by providing personalized learning experiences. Al algorithms
can analyse data about students’ learning styles, behaviors, and interests to create customised
learning paths. This enables educators to offer personalised learning experiences that meet the
needs of individual students.
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Another opportunity of Al in education is to improve student engagement. Al systems can use
gamification techniques to make learning more enjoyable and interactive. This can help
students stay engaged and motivated throughout their learning journey.
Lastly, Al can help educators identify learning gaps and provide targeted interventions. Al
algorithms can analyse student data to identify areas where students are struggling. Educators
can then use this information to provide targeted interventions to support students’ learning
and help them overcome any challenges.

Future of Al in Education

As per the researches, in the near future, Al in education will step in three main ways, which
are:

1. Performance Personalization

With day-by-day development in Al technology and computing power, it will be possible
to create personalized curricula through collecting and generalizing the information.
Various new Al solution such as "Bright space insights” helps the instructor to track,
measure, and monitor the progress of learners, and also help them in this learning journey.
It provides a complete picture of the learning journey of a learner across the platform.

2. Violation Bias

Human bias has always remained a hindrance in the education system and also an issue in
Al tools. In future, Al in education will find new solutions that can evaluate work and tests
exams using established criteria in order to eliminate bias.
3. Combined Assistance

Professors/teachers in colleges usually have masters in their field and have a degree in
specific areas of development. But the administrative work is often a frustrating attempt at
rapprochement with students. Al in education can solve this problem in the future with
smart classrooms with Al assistance who can provide necessary help to the teachers to give
their best.

Conclusion

Artificial intelligence and its uses in our lives are growing day by day in many segments. In
the field of education, Al has started showing its influences and working as a helping tool for
both the students and teachers and supporting the learning process. But still, the use of Al in
education is not adapted by all the colleges completely, and it will take a long journey to do
this. However, studies show that in the near future, Al will have a good impact on the education
sector. It is currently transforming the education industry but is yet to show its real potential in
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education. Further, learning from computer systems can be much helpful, but it is unlikely to
fully replacing human teaching in schools and colleges.

Schooling today is not as flexible as that which will be supported shortly by the use of
artificial intelligence. Traditional learning methods are becoming obsolete and various
educational institutions are slowly rejecting them. Smart systems are rapidly changing
educational institutions at all levels of education, to help people learn effectively and meet
their learning goals.

Al in Education is a computer technology that provides personalized, adaptable, and
insightful teaching. It plays an important role in promoting personalized teaching and
learning. Al changes the way teachers teach and the way students learn. You will be able to
respond to a range of learning styles shortly. Thanks to artificial intelligence, teaching, and
learning programs are becoming more advanced. The wave of investment and increased
interest in artificial intelligence will affect the education process in the times to come. Al is
changing and reshaping the educational landscape, although it will not completely replace the
traditional education system. It is wrong to try to completely replace it with Al, but Al
technology should be added to the traditional learning process.
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Influence of Al on Advertisement in E-Commerce
Archana Raj (M.Com Second Year) & Jithu George (M.Com Second Year)

Kristu Jyoti College of Management and Technology, Changanacherry
ABSTRACT

Artificial Intelligence (Al) is a branch of computer science that focuses on creating systems or
machines that can perform tasks that would typically require human intelligence. The purpose
of this study is to evaluate and understand about the the influence and the role of Al in
advertisement in the field of E-commerce. The study mainly focuses on the social media
platform through which the advertisements are produced. The study also check whether the
users are aware about the advertisement pattern through which the e commerce platform
influence the customer behaviour .

INTRODUCTION

Artificial Intelligence (Al) is a branch of computer science that focuses on creating systems or
machines that can perform tasks that would typically require human intelligence. These tasks
include things like understanding natural language, recognizing patterns, learning from
experience, and making decisions.

Al can be broadly categorized into two types: narrow Al and general Al. Narrow Al, also
known as weak Al, is designed to perform specific tasks within a limited domain. Examples of
narrow Al include virtual assistants like Siri or Alexa, recommendation systems used by
streaming services or e-commerce platforms, and facial recognition systems.

On the other hand, general Al, also known as strong Al or artificial general intelligence (AGI),
refers to Al systems that have human-level cognitive abilities and can perform any intellectual
task that a human can. General Al remains largely theoretical and is the subject of ongoing
research and debate.

Al techniques commonly used in Al systems include machine learning, deep learning, natural
language processing (NLP), computer vision, and robotics, among others. These techniques
enable Al systems to analyze large datasets, recognize patterns, make predictions, and interact
with humans in natural language.

Alan Turing was the first person to conduct substantial research in the field that he called
machine intelligence. Artificial intelligence was founded as an academic discipline in 1956.
The field went through multiple cycles of optimism, followed by periods of disappointment
and loss of funding, known as Al winter. Funding and interest vastly increased after 2012 when
deep learning surpassed all previous Al techniques, and after 2017 with the transformer
architecture. This led to the Al boom of the early 2020s, with companies, universities, and
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laboratories overwhelmingly based in the United States pioneering significant advances in
artificial intelligence.

The growing use of artificial intelligence in the 21st century is influencing a societal and
economic shift towards increased automation, data-driven decision-making, and the integration
of Al systems into various economic sectors and areas of life, impacting job markets,
healthcare, government, industry, and education. This raises questions about the long-term
effects, ethical implications, and risks of Al, prompting discussions about regulatory policies
to ensure the safety and benefits of the technology.

The various sub-fields of Al research are centered around particular goals and the use of
particular tools. The traditional goals of Al research include reasoning, knowledge
representation, planning, learning, natural language processing, perception, and support for
robotics. General intelligence—the ability to complete any task performable by a human on an
at least equal level—is among the field's long-term goals.

To reach these goals, Al researchers have adapted and integrated a wide range of techniques,
including search and mathematical optimization, formal logic, artificial neural networks, and
methods based on statistics, operations research, and economics. Al also draws upon
psychology, linguistics, philosophy, neuroscience, and other fields.

Many of these algorithms are insufficient for solving large reasoning problems because they
experience a "combinatorial explosion™: they became exponentially slower as the problems
grew larger. Even humans rarely use the step-by-step deduction that early Al research could
model. They solve most of their problems using fast, intuitive judgments. Accurate and
efficient reasoning is an unsolved problem.

Knowledge representation and knowledge engineering allow Al programs to answer questions
intelligently and make deductions about real-world facts. Formal knowledge representations
are used in content-based indexing and retrieval, scene interpretation, clinical decision support,
knowledge discovery (mining "interesting™" and actionable inferences from large databases),
and other areas.

A knowledge base is a body of knowledge represented in a form that can be used by a program.
An ontology is the set of objects, relations, concepts, and properties used by a particular domain
of knowledge. Knowledge bases need to represent things such as: objects, properties, categories
and relations between objects; situations, events, states and time; causes and effects; knowledge
about knowledge (what we know about what other people know); default reasoning (things that
humans assume are true until they are told differently and will remain true even when other
facts are changing); and many other aspects and domains of knowledge.

Merits of Al on Advertising

e Targeted Advertising: Al can analyze vast amounts of data to understand consumer
behavior and preferences. This enables advertisers to target their ads more precisely,
increasing the likelihood of reaching interested customers.
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Personalization: Al algorithms can personalize ads based on individual user data, such
as browsing history, demographics, and past interactions. Personalized ads tend to be
more relevant and engaging, leading to higher conversion rates.
Optimized Campaigns: Al can continuously optimize advertising campaigns by
analyzing performance metrics in real-time. This allows advertisers to allocate their
budgets more effectively and improve the return on investment (ROI) of their
campaigns.
Automated Content Creation: Al-powered tools can generate ad creatives,
copywriting, and even video content, saving time and resources for advertisers. These
tools can produce high-quality content at scale, catering to different audience segments.
Predictive Analytics: Al can forecast future trends and consumer behaviors based on
historical data and market analysis. Advertisers can use this insight to anticipate market
changes and adjust their strategies accordingly.

Demerits of Al on Advertising:

Privacy Concerns: Al-driven advertising often relies on collecting and analyzing user
data, raising privacy concerns among consumers. Excessive data tracking and targeting
can lead to backlash and damage brand reputation.

Bias and Discrimination: Al algorithms may inadvertently perpetuate bias and
discrimination, especially in targeted advertising. Biased algorithms could unfairly
target or exclude certain demographic groups, leading to ethical and legal issues.
Overreliance on Technology: Relying too heavily on Al in advertising can result in a
lack of human creativity and intuition. While Al can optimize processes and improve
efficiency, it's essential to maintain a balance and incorporate human insights into
advertising strategies.

Algorithmic Complexity: Al algorithms used in advertising can be complex and
opaque, making it challenging to understand how decisions are made. This lack of
transparency can lead to distrust among advertisers and consumers alike.

Ad Fraud: Al-powered advertising systems are susceptible to manipulation and
fraudulent activities, such as click fraud and bot traffic. Advertisers need to implement
robust measures to detect and prevent ad fraud to ensure the integrity of their
campaigns.

REVIEW OF LITERATURE

7
A X4

According to Navdeep Singh, Daisy Adhikari

In the dynamic realm of eCommerce, the integration of Artificial Intelligence (Al) has
revolutionized advertising strategies, forging a path towards highly personalized consumer
experiences. This exploration delves into the multifaceted role of Al in eCommerce
advertising, highlighting the efficacy of technologies such as machine learning, natural
language processing, and predictive analytics.
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A thorough analysis of consumer behavior, underpinned by Al, reveals advancements in data
collection, privacy concerns, and innovative data analysis techniques. Ethical considerations,
including data privacy and bias in Al algorithms, emerge as pivotal in maintaining consumer
trust. The paper presents an array of case studies, illustrating the successful application of Al
across diverse industries.

% According to Adrian Micu, Angela-Eliza Micu, Marius Geru, Alexandru Capatina,
Mihaela-Carmen Muntean Amfiteatru Economic 23 (56), 137-154, 2021

This study aims at identifying the tools used in e-commerce, able to optimize marketing
campaigns. Managerial and marketing processes have been identified in the relevant body of
knowledge that can be optimized using artificial intelligence; thus, a questionnaire has been
designed within a quantitative research. The sample used in the research consists of 201 persons
having managerial positions, who are involved in e-commerce, their companies’ have been
their company active in 2020, with at least one employee. The article highlights the managerial
tools used in promoting products in the online environment and business processes that they
want to optimize using artificial intelligence. At the same time, for the quantitative study, three
hypotheses have been tested to identify the motivation to buy online, as well as the methods
used by online store managers in the communication process. The limitations of this study are
determined by the fact that only the managerial perspective is analysed, without considering
the perception of the final consumer, which could have ethical implications. Optimizing the
flow of stocks and logistics processes will be the subject of future research considering that it
is the main challenge for management, as the quantitative research proved.

% A Srivastava Contemporary Issues in Commerce & Management 1 (1), 165-175,
2021

We are living in an era that is full of technologies. Gone were the days when everything can
only be done manually. Now technologies have a major role to play in our daily life. One of
the technologies is Artificial Intelligence (Al). It becomes part of everyday life and changing
the working style of people. Sometimes we even do not know that we are using Al. It can be
seen in the form of home automation devices, self-driven cars, applications in smartphones,
wearable devices, etc. It transforms everything it is part of. Al is the most progressive
technology that the world is witnessing today. In the same way, the E-commerce industry has
transformed the way business is done in India. India is the fastest-growing E-commerce market
and it is expected to grow at a much higher pace in the coming years. One can see the
application of Al in Ecommerce as well. Al is playing a crucial role in the E-commerce
industry. The Ecommerce industry is moving towards a major technological change in the form
of Al

The application of Al in the E-commerce industry is increasing drastically in the last decade.
The E-commerce industry is using Al to process a large database of progressive customers,
communicate with them using chatbots, helps in searching, sorting, and finding a relevant
product. Al makes it possible to capture, process, and infer data on a large scale, and it is more
efficient and accurate. E-commerce competitors are using Al to create a customer-centric
search, retarget potential customers, create a more efficient sales process, voicepowered search,
improve recommendations for customers, tackle fake reviews, etc
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% Brijesh Sivathanu, Rajasshrie Pillai, Bhimaraya Metri, International Journal of
Retail & Distribution Management 51 (1), 124-145, 2023

The purpose of this study was to investigate the online shopping intention of customers by
watching artificial intelligence (Al)-based deepfake video advertisements using media
richness (MR) theory and Information Manipulation Theory 2 (IMT2).

Design/methodology/approach

A conceptual model was developed to understand customers' online shopping intention by
watching deepfake videos. A quantitative survey was conducted among the 1,180 customers
using a structured questionnaire to test the conceptual model, and data were analyzed with
partial least squares structural equation modeling.

The outcome of this research provides the antecedents of the online shopping intention of
customers after watching Al-based deepfake videos. These antecedents are MR, information
manipulation tactics, personalization and perceived trust. Perceived deception negatively
influences customers' online shopping intention, and cognitive load has no effect. It also
elucidates the manipulation tactics used by the managers to develop Al-based deepfake videos.

Practical implications: The distinctive model that emerged is insightful for senior executives
and managers in the e-commerce and retailing industry to understand the influence of Al-based
deepfake videos. This provides the antecedents of online shopping intention due to deepfakes,
which are helpful for designers, marketing managers and developers.

Originality/value: The authors amalgamate the MR and IMT?2 theory to understand the online
shopping intention of the customers after watching Al-based deepfake videos. This work is a
pioneer in examining the effect of Al-based deepfakes on the online shopping intention of
customers by providing a framework that is empirically validated.

Research problem

This research aims to explore how customer engagement with Al technologies, such as
chatbots, recommendation systems, and personalized advertising algorithms, influences the
effectiveness of advertising campaigns in the e-commerce sector. By understanding the
dynamics between Al-driven customer interactions and advertising outcomes, this study seeks
to provide insights for businesses to optimize their marketing strategies in the digital
marketplace.

Research objectives

e To know about the knowledge regarding influence of ai in e-Commerce advertisement
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e To know about customer perception towards advertisement in e-commerce.
e To know about the customer knowledge regarding the role performed by Al in
advertisement through social media

RESEARCH METHODOLOGY

The aim of the study is to analyses the artificial intelligence in e-commerce .The data is used
both primary and secondary data. The research instrument used in this study is questionnaire.
It designed pertaining to the impact of the study. Data is used simple percentage method. The
sampling unit for the study is selected by using convenience sampling procedure. The research
design used for the study is the convenient research. Sample size for the study is 25
respondents.

Primary Data

Primary data are those which are collected afresh and for the first time and thus happen to be
original in character questions and interviews method were accede to collect primary data
through questionnaire.

Secondary Data

It is collected from the internal record of company such as library records trade journals various
training programs previously conducted and its responds etc... It is also conducted from the
officials of the pursued department in the factory. Secondary data provides a better view of
problem study many magazines tools and other references were also mean important in this
study

DATA ANALYSIS AND INTERPRETATION

1.How may years you being using E-Commerce?

Years 1-5 >5 <1 Total
No.of response 9 4 12 25
36% 1-5yr
48%
>5
<1

16%
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2.Are you a frequent online shopper?
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Yes

No

Total

No.of response

15

10

25

mYes

® no

3. Have you ever made a purchase based on the suggestion from an advertisement in social

media.
Yes No Total
No.of response 18 7 25
B Yes
® No
4. Are you familiar with the Al technologies?
Yes No Total
No.of response 13 12 25
B Yes
" No
5. Are you aware about the negative impact of Al technologies?
Yes No Total
N